INFORMATION SYSTEMS IN ORGANIZATIONS
SYLLABUS

IFS 625

SPRING 2006
Class:

Time: 


6.15 – 9.00 PM, R
Office: 

BEP 329
Instructor:


Name: 


Dr. Teuta Çata

Office: 

ST 224
Office Hours:  
2.00 – 2.50 PM (T) and 5.00 – 6.00 PM (R) or by appointment through email
Office Phone: 

(859) 572 5626
Email:
 

catat@nku.edu
Course Catalog Description:
Fundamental concepts of management information systems; managerial and organizational principles and concepts relevant to MIS; the value of information for decision making; organizational structure of MIS; information resource management; managing end-user computing. Open only to students in the MBA program. IFS 625 Prerequisite: MBA 610, MBA 612, SPE/ENG 603 or consent of MBA director.

Course Materials:
Required Text: Managing Information Technology- 5th Edition Martin, Brown, DeHayes, Hoffer, Perkins. ISBN: 013-145443-9
Course Objective:

To introduce students to the core concepts and fundamental principles of information systems (IS) in the context of decision making. This will include a survey of the IS discipline and an explanation of its importance modern organizations. The key objective of this course is to give the student a good understanding of how managers can administer & exploit the potential information technology (IT) for their own career and for the strategic benefit of their organizations.

Course Format:

The major source of the conceptual information will be the textbook. This material will provide you with a good understanding of important topics in the MIS field. You are required to read the assigned textbook material and should pay close attention to the discussion and review questions, along with the assigned case studies at the end of the chapters. The assigned textbook material and cases will be discussed in class. Students are encouraged to actively participate in discussions on assigned cases in class to reinforce the concepts from each chapter.

IFS 625 Course Grading and Requirements:

Technology Report

Choose a technology related to the chapter that you are assigned (100 points) and prepare a research presentation (15 minutes) and report for:

· Explain the technology (what it is, current status, trend, industry products, etc)

· Analyze how technology will change the way how we do business.

Your presentation may include examples of websites and/or video clips you can share with class. The project will be evaluated both by the quality of your report and your presentation. You should turn both a hard copy of your report and a copy of PowerPoint file on the date your are assigned to have the presentation. Students who will present on Chapter 2 are allowed to present the hard copy of the written report by Week 3. The length of presentation and report is flexible to the material you decide to cover. The evaluation will be based on: depth of topic coverage, understanding of topic, presentation preparation and delivery, amount/percentage of unique material (not in book), references used, and written paper form substance. 

Case Study Analysis
For each case study assigned for presentation, two teams of students will be created:
Consultant Team (150 points): A problem solving approach to case study analysis will be introduced in class, or a discussion on what implications you think the case has for business managers. For this approach, the team should take a consultant role, and assume that it was hired by the organization to:

· make use of your knowledge of IS management

· provide an objective opinion on one or more problems

· provide realistic options for action for this organization

The consultation team will have an oral presentation. The presentation should be your professional best, last no more than 30 minutes and each team member should have a part. You should illustrate your presentation with computer-projected PowerPoint slides.

Critiquing Team (100 points): There will be an 8 minute break after the oral presentation while critiquing team prepares. During this time the other classmates will complete a presentation evaluation form for consultant team. 

The critiquing team should point out the positive aspects of the case presentation as well as those areas where there may be room for improvement or alternative conclusions. If a problem-solving approach was appropriate for this case, the critiquing team should evaluate the case presentation for the following:

· accurate assessment of the current situation

· complete formulation of issues and problems

· technologically and organizationally sound recommendation for action

An evaluation form will be filled for the critiquing team by audience.
Audience (2 @50 points): The rest of the students will participate by listening both teams assigned in the case study and asking questions during the presentation and after the critique. You should turn in a written case analysis of two cases (cases are your choice) where you should analyze what current situation is, what alternatives exists, and what is your recommendation.

Exams:
Two exams will be given and will have equal weight at 275 points each for a total of 550 points. The exam format will be: multiple choice questions, and short answer questions. Any missed exam will result in a zero being assigned to that exam and the same will be included in the computing of the final course grade. If you miss an exam or other assignment because of illness due to a university approved absence, or absence approved in advance (written) by the instructor, you will be given the opportunity to make up during the following week. It will be your responsibility to schedule the make up with the instructor. If you do not, you will receive a grade of zero. Case study discussions cannot be made up.

Grading:

2 Exams: 



550 points

2 Case Studies
(written cases)

100 points

Consultant team


150 points

Critiquing team


100 points

Technology Research 


100 points
 Total available course points equals 1000 which will be used in calculating the final course grade as follows:

Grading Scale:                        900 – 1000       A

                                                800 – 899          B

                                                700 – 799          C

                                                690 – below      F

In accordance with the University regulations grades will not be posted or disclosed over the telephone.

Points will be deducted if any assignment is received after its due date (5% for each day).

Plagiarism is defined as the “copying or imitating the languages, ideas, and thoughts or works of another author and passing off the same as one’s original work”. This also applies to the student who knowingly allows his or her work to be copied by another student.  The first offence will result in the student(s) receiving a zero for the assignment.  The second offence will result in the student(s) receiving an “F” for the course and referral to the Dean of Students for further disciplinary action. See Code of Student Rights and Responsibilities, Hearing Procedures, Section II. Cheating and Plagiarism for further details.

Students are fully responsible for learning the content of this course and for the material discussed or presented in class. You are not released from responsibility because of absences from class lectures.  See Code of Student Rights and Responsibilities, The Classroom, Class Attendance for further details.

CHANGES TO SYLLABUS:

The course schedule is tentative and this syllabus is subject to change as announced in class or through electronic media.

TENTATIVE COURSE SCHEDULE
IFS 625 – SPRING 2006
	Week / Date
	Topic
	Assignments

	1 
	Introduction / Chapter 1
	

	2 
	Chapter 2
	Students’ Presentation

	3 
	Chapter 3
	Case Study 1: IMT Custom Machine p. 152

	4 
	Chapter 4
	Students’ Presentation

	5 
	Chapter 5 
	Case Study 2 (MidSouth Chamber of Commerce B) p. 170

	6 
	Chapter 7
	Students’ Presentation

	7
	Chapter 8
	Case Study 3  (Sears Dilemma) p. 317

	8 
	Mid Term Exam 
	Students’ Presentation

	9 
	Spring Break
	

	10 
	Chapter 9
	Case Study 4: Mezzia Inc p. 340

	11
	Chapter 10
	Students’ Presentation

	12
	Chapter 11
	Case Study 5: (Jefferson County School System) p. 480

	13
	Chapter 12
	Students’ Presentation

	14
	Chapter 13
	Case Study 6: Baxter Manufacturing p. 489

	15
	Chapter 14
	Students’ Presentation

	16
	Chapter 15
	Case Study 7: Teletron Inc p. 651

	17
	Final Exam
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