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IBC Internship Program

The International Business Center at Northern Kentucky University is pleased to an-
nounce the launch of the IBC Internship Program, an initiative designed to further sup-
port the business community in the Greater Cincinnati area. It is one of the primary
goals of the IBC to assist businesses in the tri-state expand their international reach
and increase their exposure. In support of that goal, the IBC is now assisting in the
placement of NKU students with community partners for internships. Interns are avail-
able at no charge to Greater Cincinnati businesses.

I nternships are offered in two capacitiet
closely as possible:

IBC Interns wi | | perform targeted research that

knowledge and cross-cultural skills on a particular topic, or series of topics. Are you

unsure of how to expand? An | BC intern Jwi

and growth potential and determine which foreign market serves as the best fit. These
students will be able to provide the dedicated manpower and to working on a defined
project, either in the companyds workpl at
dependent on business needs.

Company Interns wi | | work directly at the companly

and function much like an employee for a specified time period. Your business will gain
a fresh outlook on their business practices and receive an extra set of hands (and eyes
and ears!) to dig in and get started on project work. NKU students maintain a wealth of
knowledge specific to their area of study, and are very current on trends and events in
the marketplace. Furthermore, this experience proves to be an excellent trial run for
future employment decisions.

If your company is interested in participating in the NKU-IBC Internship Program, or you
would like to customize an internship for your company, please contact Jennifer Schwa-
chter at 859.392.2421 or via email at Schwachtejl@nku.edu.
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International Education Week 2009

International Education Week is November 16-20, 2009. The annual initiative aims to
promote international understanding and build support for international education by
encouraging the development of programs that prepare individuals to live and work in a
global environment.

The I nternational Busi nes dnteational €€areewd EdU-
caton Expo 0 wi th the Department of Worl d Li
ment of Political Science and Criminal Justice, on Thursday, November 19, 2009 in the
NKU Student Union Ballroom from 1:30pm-4:00pm.

International Career & Education Expo, will include a panel discussion on the benefits
of gaining skills and knowledge of other languages and cultures for careers in business,
government and non-profit organizations. In addition to the panel discussion we will
have booths set up for organizations to display exhibit tables. If you would like to par-
ticipate and/or know of others who would be interested, please let the IBC know at your
earliest convenience. We would like to represent a diversity of organizations and experi-
ences at the 2009 International Career & Education Expo.

Global Business Basics Seminar

We invite you to join the International Business Center (IBC) of Northern Kentucky Uni-
versity and Northern Kentucky International Trade Association (NKITA) as we host the
Global Business Basics seminar. The Global Business Basics seminar will connect you
with the necessary resources and provide innumerable solutions for reaching new cus-
tomers and making sales in a global environment. This seminar will be held on Tues-
day, December 1, 2009, from 7:30am-1:00pm in the Student Union ballroom on North-

ern Kentucky Universityos Hi ghl and Hei gh

seminar will provide an executive-level practical foundation from experts in the field of
international business. For more information please contact Jennifer Schwachter,
schwachtejl@nku.edu or 859-392-2421.
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Emerging Market Profile: Indonesia

Indonesia was hit harder than any other by the Asian economic crisis 612987
however, Indonesia has weathered the global slump of-2008 surprisingly well.

In the first half of 2009, the Jakarta stock market rose more than any other Asign

mar ket behind Mumbai and Shanghai I
stand the gl obal slump easier than o
growth depends less on trade than on domestic household consumption. In 20
l ndonesiabs exports were equivalent

l ndonesi abs exports are dominated by
less exposed to the sudden and drastic destocking that caused trade in manufact

goods in Asia to dry wup in | ate 2008

economy continues to grow through the worst of the world recessions, due to the f@l-

lowing factors:

« No bad debt problem. Conservative lending and investment policies by Indong

sian banks and conservative attitudes toward borrowing by Indonesian compan
and consumers prevent bad debt problems.

« Abundant natural resources. Indonesia is the largest exporter of steam coal.

« Political progress.

hoyonodos (SBY) election term, I

Data Source: Foreign Trade Division, U.S. Census Bureau; U.S.
Commercial Service Country Commercial Guide; World Bank
Doing Business 2009 report
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Emerging Market Profile: Singapore
. [

According to the U.S. Department of Co

nesia 1 s Southeast Asi ads | argest eco
growth exceeding 6% in both 2007 and 2008. Growth of between 2% and 4.5% i
pected in 2009. The consumer ma rldegedt couno

try. There are more than 237 million citizens, 50% of whom are under the age of 30.
per person exceeds its ASEAN neighbors such the Philippines and Indonesia has §

per person three times that of Vietham. Indonesia is a thriving democracy with signifjcant

regional autonomy. 't is |l ocated on th

resources.
Data Source: U.S. Commercial Service Country Commercial Guide
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Emerging Market Profile: Singapore
.

Data Source: Foreign Trade Division, U.S. Census Bureau
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