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Global Business Basics Seminar DPecember 1, 2009

Today, greater than 70 percent of the wor
of the United States. This fact undoubtedly presents incredible opportunities and nu-
merous benefits. As former Secretary of Commerce Carlos M. Gutierrez stated in his

2008 Message from the Secretary of Commerce, AEach year, Uu. sS.
exporting to diversify their customer base, manage market fluctuations, grow, and be-
come more competitive. o These benefits

250 million U.S. firms engaged in international sales, 97 percent are small and medium-
size companies. While the opportunities are plentiful, Mr. Gutierrez remains cognizant
of the fact that exporting presents many unique challenges. Some of these challenges
include: securing partners in financing, identifying potential distributors, understanding
regulatory or documentation requirements, or navigating through customs. Exporting
requires a steadfast commitment, but the return on your investment can be substantial.
Whether you are looking to make your initial export sale or would like to expand into
new markets, it is critical now more than ever that companies have a firm grasp on the
foundation of engaging in international business.

We invite you to join the International Business Center (IBC) of Northern Kentucky Uni-
versity and Northern Kentucky International Trade Association (NKITA) as we host the
Global Business Basics seminar. This seminar will connect you with the necessary re-
sources and provide innumerable solutions for reaching new customers and making
sales in a global environment. Global Business Basics will be held on Tuesday, De-
cember 1, 2009, from 7:30am-1:30pm in the Student Union ballroom on Northern Ken-
tucky Universityods Highland Heights camp.¢
provide an executive-level practical foundation from experts in the field of international
business. For more information please contact Jennifer Schwachter, schwa-
chtejl@nku.edu or 859-392-2421. Program Details: http://cob.nku.edu/institutes/ibc/
GlobalBasics.php
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IBC Internship Program

The International Business Center at Northern Kentucky University is pleased to an-
nounce the launch of the IBC Internship Program, an initiative designed to further sup-
port the business community in the Greater Cincinnati area. It is one of the primary
goals of the IBC to assist businesses in the tri-state expand their international reach
and increase their exposure. In support of that goal, the IBC is now assisting in the
placement of NKU students with community partners for internships. Internships are

of fered in two capacities so that the bugdinesso
ble:

IBC Interns wi | | perform targeted research thlt enhe
knowledge and cross-cultural skills on a particular topic, or series of topics. Are you

unsure of how to expand? An | BC intern Jwil/ r e
and growth potential and determine which foreign market serves as the best fit. These

students will be able to provide the dedicated manpower to work on a defined project,

either in the companyb6s wor kpl ace, or rempmotely
ent on business needs.

Company Interns wi I I work directly at the compajpyods si

ties and function much like an employee for a specified time period. Your business will
gain a fresh outlook on their business practices and receive an extra set of hands (and
eyes and ears!) to dig in and get started on project work. NKU students maintain a
wealth of knowledge specific to their area of study, and are very current on trends and
events in the marketplace. Furthermore, this experience proves to be an excellent trial
run for future employment decisions.

If your company is interested in participating in the NKU-IBC Internship Program, or you
would like to customize an internship for your company, please contact Jennifer Schwa-
chter at 859.392.2421 or via email at Schwachtejl@nku.edu.
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International Education Week 2009

International Education Week is coming! The annual initiative, will take place November
16-20, 2009, and seeks to promote international understanding and build support for
international education by developing programs that prepare individuals to live and work
in a global environment.

The I nternational Busi nes dnte@ational €Careew& Edl- b 6
caton Expo 6 wi th the Department of World Lit
ment of Political Science and Criminal Justice, on Thursday, November 19, 2009 in the
NKU Student Union Ballroom from 1:30pm-4:00pm.

The International Career & Education Expo will include a panel discussion on the bene-
fits of sharpening skills and gaining knowledge of other languages and cultures for ca-
reers in business, government and non-profit organizations. In addition to the panel
discussion, organizations will set up exhibit booths so participants can have one-on-
one discussions with the participating organizations. If you would like to participate
and/or know of others who would be interested, please let the IBC know at your earliest
convenience. We would like to represent a diversity of organizations and experiences at
the 2009 International Career & Education Expo.

International Coffee Hour

NKUb6s Office of |l nternati onal Student s afi
was pleased to host International Coffee Hour November 4th at the University Center .
Mar gar et Swal | ow, f ounder of the I nternat

i onal

about | WCAG6s mission to empower women i the

achieve meaningful and sustainable lives. A variety of international teas, coffees and
shacks were provided by the IBC and enjoyed by all. For more information on next
mont hés coffee hour, c ahaulked @rtku.edd or 85%3¥285h7. Ch

laul k
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Emerging Market Profile: Brazil

Opportunities Await.

Expand your business into new emerging markets! Brazil

represents the largest economy in South America and shares a border with every
country on its continent, except Chile & Ecuador. In 2008, U.S. exports to Brazil
were $32.3 billion, up 31.3% from 2007. The Office of the US Trade Representative
reports that the 2008 bilateral trade relationship between Brazil and the U.S. hit re-

cord levels, reaching US$ 53 billion, with U.S. exports at US$ 25.6 billion, and im-
ports from Brazil at US$ 27.4 bilion. Br azi | 6s ease of access
neighbors and a large increase in U.S. imports, fosters the creation of many promis-

ing opportunities for U.S. companies:

e According
product) grew 5.1% and is expected to grow in 2009.

to the CIA World Fact book,

o Brazil is the largest recipient of foreign direct investment in the world.

e Main exports to Brazil include:

Agricultural Equipment

Aircrafts & parts
Computer Software
Highways

Iron & Steel

IT Hardware

Medical Equipment

- Mining

- Oil & Gas

- Pharmaceuticals

— Pollution Control Equipment
- Safety & Equipment

— Telecommunications

— Tourism
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Emerging Market Profile: Brazil

s

Opportunities in Brazil for U.S. companies (...continued)

e The Wall Street Jour nal states that Br a

gressive monetary easing cycle, hikes to government spending and tax cuts on con-
sumer goods.

e Brazil 6s manufacturing sec
guarter, the | BGE (Brazil o

e The Economist stated that Brazil is the first Latin American country to emerge from re-
cessiond and one of the earliest among the G-20 countries to have done sod following
a 1.9% quarter-on-quarter expansion in economic activity in the April-to-June period.
Whereas the global environment remains difficult and the Brazilian export sector there-
fore continues to struggle, the strength of domestic demand has propelled the econ-
omy to the start of a recovery.

e Brazil 6s finance minister, Gui do Mant ega

last major economies to fall into recession in 2008, and one of the quickest to bounce

back. He accounts this to Brazil s stro

fiscal and monetary policies.

e Rio de Janiero was selected as the site for the 2016 Olympics. The state government
of Rio de Janeiro estimates that investments from 2010-2016 will reach US$50 billion
in infrastructure, construction, transportation, public security, education and training,
among others.
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Emerging Market Profile: Brazil
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Emerging Market Profile: Brazil
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Emerging Market Profile: Brazil
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