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European Country Briefing: Netherlands
Thursday, February 11, 2010 ¢ 3:30pm - 6:00pm
$35 members ¢ $45 non-members ¢ $50 at door
For more information or to register visit: https://www.europe-cincinnati.com/index.php?id=1745

One-On-One Meetings: Netherlands Foreign Investment Agency
Director, Pierre van Kleef
Thursday, February 11, 2010 ¢ 3:30pm - 6:00pm
For more information or to register visit: https://www.europe-cincinnati.com/index.php?id=1746

NKITA Trade Education Seminars: Business Manners & Etiquette - China
Thursday, February 18, 2010 ¢ 11:30am - 12:30pm
For more information or to register visit:
http://www.nkychamber.com/cwt/External/\WCPages/WCEvents/EventDetail.aspx?EventlD=843

WEBINAR:
Exporting to North America/Caribbean
Monday, March 15, 2010 ¢ 11:00am - 12:00pm
For more information visit: http://www.buyusa.gov/westvirginia/twws.html

SAVE THE DATE
20th Kentucky International Trade and Investment Conference
Thursday, May 6, 2010 ¢ 8:30am - 5:00pm ¢ Northern Kentucky Convention Center ¢ Covington, KY
For more information contact NKITA at (859) 578-8800

WEBINAR SERIES: EXPORTING MADE EASIER
Sponsored by PNC Bank & U.S. Commercial Service

Wednesday, February 17: International Payments & Minimizing Risk
Wednesday, March 3: Trade Show Value
Wednesday, March 17: Export Classification Numbers
Wednesday, March 31: Export-Import Bank

For more information contact visit: http://www.buyusa.gov/westvirginia/476.html
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Increase your international sales! Trade shows provide a forum for meeting
with qualified foreign buyers, sales representatives, and business partners,
giving you excellent opportunities to expand your business globally.

American International Toy Fair 2010
February 14 - February 17, 2010 ¢ New York, New York
For more information call (212) 675-1141

MAGIC Marketplace Winter 2010
February 17 - February 19, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.magiconline.com/

Graphics of America
February 25 - February 27, 2010 ¢ Miami, Florida
For more information visit: http://www.graphicsoftheamericas.com/

International Hospitality Week
March 7 - March 10, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.internationalhospitalityweek.com/

International Home & Housewares
March 14 - March 16, 2010 ¢ Chicago, Illinois
For more information visit: http://www.housewares.org/

CTIA Wireless 2010
March 23 - March 25, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.ctiawireless.com/events/future dates.cfm
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Increase your international sales! Trade shows provide a forum for meeting
with qualified foreign buyers, sales representatives, and business partners,
giving you excellent opportunities to expand your business globally.

International Security Conference West 2010
March 24 - March 26, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.iscwest.com/

IPC APEX Expo 2010
April 6 - April 8, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.iscwest.com/

International Franchise Expo
April 9 - April 11, 2010 ¢ Washington, D.C.
For more information visit: http://www.ifeinfo.com/

National Association of Broadcasters (NAB)
April 12 - April 15, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.nabshow.com/2010/default.asp

High Point Market Spring 2010
April 17 - April 22, 2010 ¢ High Point, North Carolina
For more information visit: http://www.highpointmarket.org/default2.aspx

Offshore Technology Conference (OTC)
May 3 - May 6, 2010 ¢ Houston, Texas
For more information visit: http://www.otcnet.org/
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Increase your international sales! Trade shows provide a forum for meeting
with qualified foreign buyers, sales representatives, and business partners,
giving you excellent opportunities to expand your business globally.

National Hardware Show & Lawn & Garden World 2010
May 4 - May 6, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.nationalhardwareshow.com

Waste Expo 2010
May 4 - May 6, 2010 ¢ Altanta, Georgia
For more information visit: https://www.wasteexpo.com/

Electric Power 2010
May 18 - May 20, 2010 ¢ Baltimore, Maryland
For more information visit: hitp://www.electricoowerexpo.com/

InfoComm 2010
June 9 - June 11, 2010 ¢ Las Vegas, Nevada
For more information visit: http://www.infocomm.org/cps/rde/xchg/infocomm/hs.xsl/index.htm

FIME International Medical Expo
August 11 - August 13, 2010 ¢ Miami, Florida
For more information visit: http://www.fimeshow.com/

PACKEXPO International 2010
October 31 - November 3, 2010 ¢ Chicago, lllinois
For more information visit: http://www.packexpo.com/pelv2009/public/index.htm
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How to...Guide to International Business
Overcoming the Misconceptions, Optimizing the Opportunities
By Jennifer Schwachter

Misconception:

Our organization will not be successful globally because we cannot speak any other languages.

The world of the unfamiliar can make many of us nervous. However, when preparing to o busi-
ness with other countries, it is that unfamiliarity that many times can make our company succeed.

If we are unaware of the business practices, social customs, etiquette, and native languade, we are
more likely to prepare more thoroughly for our business trip, which in turn can be very profitable.
Strong preparation can strengthen a complanyds
cess of the exporting effort. In preparation of doing business globally, if a company starts Yith the
familiar items regarding the target country and relates the unfamiliar items with personal jexperi-
ences or interests, it will bolster their confidence to understand the new, unfamiliar informagon.

Learning the native language of the country in which a company plans to penetrate will gq a long
way. Do not fret. You do not need to become fluent in the language prior to departure; hpwever,
learning a few words and key phrases will be noted and appreciated by prospective busirgess part-
ners. You may be surprised how far the English language will take you, and interpreters agd trans-
lators are easily accessible.

In addition to researching common phrases of the language, a college student intern whp speaks
the language and understands the culture can be a valuable asset in doing business interhationally.
The student intern can assist in preparing for business meetings with the foreign business]partners.
Additionally, he/she can add insight into research regarding the culture, acceptable busingss prac-
tices and social norms.

I n concl usi on, if you feel there is potepti al
ket, do NOT let the fear of the unfamiliar hold your company back from optimizing opportynities
and maximizing profits. There are many resources available to help your company succeed in its
international endeavors. Contact the International Business Center at Northern KentuckyjUniver-
sity and we will help you expand your horizons.

MNORTHERN
KENTUCKY
UNIVERSITY

859.392.2437 ¢ ibc3@nku.edu
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Why does Haiti Matter?

Hel ping is not only the right thijg

By Melissa Burroughs

In I'ight of recent events in Haiti, the |1 BC has dec
market profile to an editorial discussion of current international events.

A month has passed. We have all seen the images: images of children with gaping hol
side of their heads; of people with limbs now missing; of orphans crying out for their parg
wounded sleeping on sheets outside of a makeshift hospital. We have read about theg

tation. We have heard countless stories of dirty saws being used to remove legs becaus
high risk of infection is better than dying. We know the stories of families now extinct, kille
single minute as their homes came crashing down upon them. We can begin to imagine t
odor- the smell of death and the inability to escape it. We have seen the videos of bodies
the streets, waiting to be taken away and dumped where they will be stacked forty high
graves. An estimated 150,000 people are entombed in anonymity. More than 200,000
mated dead, and that number climbs higher each day. One and a half million people now ¢
sheet draped across two sticks Ahomeo.
ceivable before January 12, 201¢he day the 7.0 magnitude earthquake changed the lang

t o

ided to

bs in the
nts; of

circum-
stances: a lack of beds, far too few doctors, no IV fluids, no medicine and no anesthesia f¢r ampu-

e the very
d in a
e rancid
lining

n mass
are esti-

all a bed
The st
scape

and way of life of Haitians (and much of the rest of the world) forever. Now it can be descibed in

no other way than a horrible mix of devastation, destruction and despair.

| feel a particular affinity for Haiti and have for many years. My college roommate, sorority
and one of my dearest friends spent three years living there as a Peace Corps Volunteer.

nights were spent sleeping in a concrete hut of sorts. While she was without electricity, sk
tained access to running water for an hour every other day. The inconvenience that exi
one forgoes all of |Iifeds luxuries paled
riched. Hearing my friend regale her experience, the pride she felt for the people of Haiti w
nent. The indescribably beautiful pictures which detailed pockets of lush rainforests ang
bl ue waters, coupled with her narrative,

sister

| had al-
ways envied her experience and often wished my life might have veered in the same directjon. Her

e main-
bts when

n cor

as emi-
crystal

ande

higher than ever. Having been glued to the coverage since the earthquake occurred; | imTediater

sought ways to help. It was one of the many times | wished | had chosen a career
like nursing or social aid that could put me on the ground helping those in need.
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In the days following the earthquake, | was humbled by humanity. People gave freely of them-
selves. They grieved for people with whom they had no connection. Many people probably un-
derstand the necessity of helping our neighbors and gave generously as a result, but many more
were | i kely moved as a result of the i mages br
but let their hearts take over. Of course, not all people were immediately propelled into action.

Along with the public outpouring, came the opposition who openly shared their sentiment, on vari-

ous social media outlets proclaiming fAthat we
uso and fiwe have our own poor people to worry
to question his friends and fellow Americans: had they seen"théa9d in New Orleans lately as

the situation there certainly must rival the conditions in Haiti. The dynamics of international rela-
tions and the need for such relationships are 1
thing to doo wildl never be a solid answer. Th
the points as to why US aid is necessary. The response to those statements is that Haiti does mat-

ter, and it matters in many ways. This article will touch briefly on a few points, but for each point
mentioned here, there are a thousand that were not. Helping Haiti get back on their feet is not only

the right thing to do, it is the smart thing to do.

There were thousands of Americans in Haiti, many of whom remain missing or with a status

unknown. At the time the earthquake struck, it is estimated that more than 15,000 Americans
were within Haitiodés borders. As of January 26
Haiti.! To put this in perspective, just under 3,000 perished in the 9/11 attacks and approximately

1800 died from events related to Hurricane Katrina. The number of those two horrific events com-

bined represents the US citizens unaccounted for in Haiti. This is not a Haitian ¢hisss a

world crisis.  An American crisis. We cannot stand idly by and wish Haiti luck. To those who
proclaim we should take care of our owrby being on the ground in Haiti, searching for those

missing, providing aid and support, we are doing just that. More than 11,500 Americans and their
families have been evacuated, and that could not have happened without US support. Sixty have
been confirmed dedda number that grows in multiples each wéekhanks to US aid, those who

perished can be brought home to their families with dignity and respect, where they will be cele-
brated for the people they were. As US President Barack Obama wrote in a recent Newsweek arti-

cl e, AWe act for the sake of thousands of Amer.
back home; for the sake of the Haitian people who have been stricken with a tragic history, even as

they have shown great resilience; and we act because of the close ties that we

have with a neighbor that i8d only a f~ ™ndred
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Haiti has a rich culture and history, full of music, color and vibrancy, of fighting for jus-

tice and freedom, and winning. It must be preserved. The one and only thing many people

knew about Haiti prior to the eart haquaik
being the poorest in the western hemisphere. There is so much more than that. As

e wer e
Wyclef

Jean, musi ci an, native Haitian and founfgder of

the poorest nation in t he? Telistory ofiHaitt is pove
ful, and shows a passion for the land on which they live. The people of Haiti defeateq

-i s t h
Napo-

leon and his troops in the early 1800s, breaking free from French rule. In 1804, a slaje revolt

resulted in Haiti becoming the first black republic and the second total republic in the v
hemispheré. Haiti is to be credited for much of the West African culture that is so pre
and celebrated in the Caribbean. Many people are also unaware that the Dominican

bestern
alent
Republic

shares the island with Haiti. The Dominican Republic maintains a country that is s3fe and

clean and boasts a booming tourism industayl with the same topography and beautiful 4
waters as itdéds conjoined neighbor. Thenr
the right support, it can become a reality. When the earthquake struck, things werg
starting to head towards a peak after decades spent in a long and wide Haitian valley.
Organizer, Strategist and Author Robert Creamer recounts a 2009 trip to Haiti with h

lue

e i s a
finally
Political

s wife,

Congresswoman Jan Schakowsky. it seem

d t ha

tipping pointi that a little ray of sunlight might finally be breaking through the dark yedrs of
poverty and exploitation. In addition to the expanding healthcare system, new highwals have

been paved. The UN and Haitian government had finally gotten a handle on the secur
tion. Just the other day we heard about a huge new project to plant millions of tree
largely deforested landa cr i t i c al C 0 mp 0 n eterrh economictsiceey
Now t° ltiwif becsome time before Haiti can get back to that point, but with the s
of their neighbors and the world, they will do all of that and more.

y situa-
5 in the

scountr
pport
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We are not an island. Allowing the situation in Haiti to continue to deteriorate will not
strengthen the United States. As one of our closest neighbors, Haiti is closer to many parts
US than we are to one another. We must

thewellbei ng of our own country. Creamer wr
omyisnotazerd um game. For us to be richer, g
just t he oDp®@reaméryoes on ® compare ¢he @arth to a giant ship at sea. He
that it makes no sense for a large proportion of the crew of this ship to be unable to cont
the function and upkeep simply because they are uneducated, unproductive and constantl
for help from the rest of the crew. All that does is detract from the efficiency of thosara/
able to perform their job properly. Cre
productive, and the more efficient every one of us is, the more successful we will be in o

pf the
be a
i tes

feasons
ibute to
begging
e

me r
r com-
jo f ut

mon mission of forging a °blewetneed adbitiorialesuppoct
prove that we cannot exist alone, let us not forget the flood of support that came rushing to

help the

US in post9/11 and Katrina eras. We were dealt with inexplicable tragedies, both very unique and
unprecedented, and the world stepped in to help. We are a powerhouse in the world, bgt we are
not without vulnerabilities. We needed support, and we received it. Countries with whom We have

longstanding deadlockslike Cubai rustled up a team of 1100 doctors ready to deploy at &
ment 6s notice. Countries that had very
port. It all helps, and beyond the monetary value, it shows a commitment to support and

ship. We must reciprocate. None of us can survive in isolation. President Obama comm
ifwWe act for a very simple reason: i n tiom
and hel ps. That i s who we are. That i s

mo-
it t |
partner-
nts that
es of
what

founded in part on the fact that we do not use our power to subjugate others, we use it to Jlift them

up o

So let us lift them up. The plans for rebuilding are varied and vast, and for some victilns, the
r

thought of rebuilding when they have lost so much is unthinkable. Haiti can rise from the
and if history is an indicator, it will be a better Haiti than we have ever seen. We must
their efforts every step of the way. We must foster their strength and perseverance. As th

ubble,
Support
b novelty

of the earthquake fades, as search operations move squarely into recovery mode, as the media

moves on to cover other events, the people of Haiti will need more support than ever.
Hai t i i's not only the r i ghHaitimhttern g t o do,

Helping
i tos
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